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yifafae 4T, THER 98, & () 6, THER GRS ISH TOaINTdeds fatga qRremet

ETHH
97 /fauy ;- aeE T grefie A T 9T IR

gug (F) - FILIIH (10F)

faeaaT A yfafa qar g9 faeEnd
TITAAT AT TRUTRT Aieqed SicTers, TITIATRl Iged T TAHTT Aq<dT
st gE@RY Far (Public Broadcasting Service) ¥ @a<ehT fastaares
JERY FaEa9e (Broadcasting Management) @1 Hecd T a8l
ATGITh HATATTAH ATIRUT TIT FALATIAHT IRV, ATAH, qqcd ¥ (o qiRar
FHITA FALATIRHT FA T UEE

gug (@) - qra® HAT (Q03F)

I R

M FHRT T, 0%%,

it R ferTael, R04R (Feiad |fed)

oA I UA, 035

=R AIfd, 0%%

AT AfAtaSHRr gEfad wEATS 4T o fafrauraelt qar snidye gemed  dEewdT
fafaraTaer

FARAFI HAAES

5. Giafafq sfaer F¥aedr U, 042
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9. ¥==ar (Communication)
9.9 F=AR@ 9= (Introduction to communication)

9.3 I=ARFT 9tHAT ( Process of communication)

9.3 =R 9#R (Types of communication)
R, AHF=AR (Mass Communication)

9 AHE=ERS! 9= (Introduction to mass communication)

QR AHI=AR ATeTHHT Three (Types of mass media)

3.3 AHESAR AIAHH faervar ¥ wrdes (Characteristics and functions of mass media)

R.¥ ATHISARE &F q97 ITAMNTAr (Scope, uses of mass communication)

.Y GHISTHT ATHISAR HIETHD! ‘ﬁfﬂW T Hed (Role & importance of mass mediain society)
3. gFeIear (Journalism)

3.9 TeIRATeR qiv=d T 9ER (Introduction and type of journalism)

3.R TFIRATH daee (Elements of journalism)

3.3 TFsIarRl Head (Importance of journalism)

3.% AT TAarE ar=aee (Principles of modern journalism)
3.4 FHERS 99 T afsrar (Meaning and definition of news)

3.% THERS ATarREId dcdee (Basic ingredients of news)

3.0 FHERE 7 (News vaues)

¥, gEeptear gtRar (Journalistic Process)
¥ q FHTEAREE: a91ae T Fres (Newsroom: Structure and functions)
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urer efafirsr
REELEIN
¥ JYAER Fhad U <@+ (News reporting)
¥ 3.9 THMER b+, TFHT bR |, fafg T g
¥ . HTERS Fides (Source of news)
¥.R.3 A9 HEraardrel Toes (Qualities of a good reporter)
¥ ¥ fata=T g fdifdsg (Different types of reporting)
¥ 3.y fattiitessa Reaifdser smaeasar (Need for specialized reporting)
¥ R GHER o@q (News-writing)
¥ R.9THTER J¥=4T (News structure)
¥ .5 THER «@-&l s (Styles of news writing)
¥ .3 gwreEq (Editing)
¥ 3.9 g¥TeAH daiares (Techniques of editing)
¥ 3.2 gHTEHd #dee (Functions of an editor)
¥ 3.3 ekl Tuee (Qualities of an editor)

. 99RO gEeear (Broadcast Journalism)
Y.9 FEROT gTearel 9= (Introduction to broadcast journalism)

Y R fafa=1 gear ®RH (Various types of program)

Y.3 FEHA e T g&qia (Program production and presentation)

Y. ¥ FHTER fAHor 7 g&qafa (News production and presentation)

Y4 TFeT 99O (Live Broadcasting)

Y& JEROT HTeHE AT0T w@rg (Writing for broadcast media)

4.9 FHTER THTET ¥ 39T FHTEAH] J¥led

Y. vaardie aeres (Interview techniques)

qreraT fafear (Mediain Nepal)

%9 99 HIEr, JAvEnad T AR Giedr (Standards, responsibilities and code of ethics in
journalism)

&3 99 @Adr ¥ R

%.3 wiftcyr Fwm=rR AfAfd (National News Agency/ Rastriya samachhar Samiti)

%% U9 H3d T AT TAHR HeTdd (Press Council & Federation of Nepalese Journalist)

.Y fafearr 7ot swre: fefvew fafear, AMive Toeiedr, I=dT I=ar qidatg T drHTss
T, 97 T "aathy (New mediapractices: Digital media, ICT and social media)

TR . JF TAAT YRIETHT JATARTE TSR HE] G TGINTEEAE (AR JeFes i, |
qus /THS [GARRKI TFAR
(F) | FaLAaT RULA XY IF =190 q0
@) | Ar=E A YT X 4 AF = 90 q0

9. AR - _

2 _ RYT XYL A =90 20

3 TEEAT q 999 X 90 &§ = 90
@) ¥, TFAHIAT qThRY R YT X 90 AF = R0 Q0
N A RYET XYL A =90 30

R 9eT X 90 #F = R0
&, warerHT fatear RYA XY IF =90 90
ST T q00
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(%) feguar TR Fetfed THET T TG |
(@) % AT (g9t Ruifds T 9wy |

(W) feua TH=R TRl FRT 3YIaTE HeaHT § fHed! THM=ER THITET T FHr= R
fehe a0 TR T 97 |
Y- TANTCHE IEETHT FHTER RIEA TR SHTERE (e FFEcHT TR T G |
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