W%&aﬁmﬂ

[EELEI
i daT, THIEIR GUE, Y €, NS qerdaeh A TIH el FRIATATreHe
TAHTH! ATNT ITETHH
T& qOEr Arsr
UTEAFHP! T (— T TETHHB! ATIRAT [AFATTAR =ROTHT GI& fage &
JIH =0T - fdfga e quTs :— 00
fadr =Ror (= sreqard quitE - 30
q. 9IF =R : — fataa gfer qUITS :— 300
EERNRCLE quitg | Sy Q& Forredt yyaEen X aF | QA
o frrTa T T 900 | ¥o | frmma @mw ¥ YT X Y A3 —
FTA AT IAR | & Y9 X 90 3

Tl AT | ¥ I X Y AT

feda | Fa1 g9 ww=T | 900 | ¥O | fqwErd - 3 BT
ATH ST | & T X Q0 o3

R e ==« - erqarat qulTE - 30
famr S | IAE A& FuITedt
Secarar 30 - Hifae

LT

q. feafad qeremer Areaa AT TATAT A7 ST AT 39 g g |

2 yaw ¥ fgdr g fafaa o geres s |

3. fafga TemaT Famaeaa TEIHHET g9 THEAE JIEe Al |

¥, [T qeHHT YohE @ueseT A gEigs SORUIREs eS| RIS Yohd @uged

JeAEsd ITX Alel GUSH ITARITARIHT ACTIS, |

TH qMFHA AT Al 07/ ey e  Sd dfgudt 9 i g
W FAA, U, fFom, fatae qar difqes afemsr ffa vt 3 wfeqr sefe (&eftam auer
a1 HAGT W BESUHT AT 99 T FUA HE) BTAH TEhTeArs TH TESHAAT TRl THh
TES, |

TqH  TROTHT GIETATE TAE HUH JFHEARESATS AT [gTd =ROThl GETAT FqiFAferd
URESEN

TSR A AN fAfT -




At fataee
LRI

Tifafe ¥aT, TR GHE, L T8, ARG 8 THER TEH GO TAARTdTeHs

TAHTH! ATNT ITETHH
JOH 97 IR {9 ¥ B

gug (&) - 10 AF

IERRHGEEIC

1.9
9.%
1.3
9.¥

1.4

1%

q.@

9.5
9.9

feream afatast wfafa o g fa@eha : Terresterial, Cable, Satellite, IP.
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qrEsE Far 599 (Public Service Broadcasting), ¥R#RT @A ATAW (State
Run media), =it taw aamamived yaro (Private & Corporate Broadcasting)
AHETI® @R (Community Broadcasting) ¥ faeerr fasoares, awmar ¥ faeran
THTATR & (News Agency)
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. =R (Communication)

9.9 F==ws! 9= (Introduction to communication)
9.] F=awa! 9RAT ( Process of communication)
9.3 F==aral 96R (Types of communication)

. AWI=AR (Mass Communication)

9 wHEsERS 9= (Introduction to mass communication)
R AHISER ATTHE JHRes (Types of mass media)
3 ATHESAR ATAHST [G99ar T #1dee (Characteristics and functions of mass media)

.Y FHSHT ATHTAR ATeqHST qHF ¥ Aed (Role & importance of mass media in
society)

. gFeIar (Journalism)
39  IASIRATH IRET T e

R THERSH! ATIRYd dage (Basic ingredients of news)
3.3 HERE 7 (News value/Determinants of News)

. EeIar gRar (Jour nalistic Process)

¥.q FHTERE: gqmEae ¥ FEes (Newsroom: Structure and functions)
¥R WHER dodaq Ud @q (News reporting)
¥.R.9 HHMERS dides (Source of news)
YRR AFA graraardrer quise (Qualities of a good reporter)
¥.R.3 fafu= gereerr fdifds (Different types of reporting)
¥ R.¥ faftiftasa feaifdger amaearaar (Need for specialized reporting)
¥4 FHMER d@q (News-writing)

¥.3 gHred (Editing)

¥.3.9 wHEAs daees (Techniques of editing)
¥ 3% FHEEESH HAee (Functions of an editor)
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Y. YER gasrar (Broadcast Journalism)
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TR qEeRIearedl = (Introduction to broadcast journalism)
FHTER fAEr ¥ g&qfa (News production and presentation)
gaeT g9l (Live Broadcasting)

TR HTEAHET AT @@rg (Writing for broadcast media)
AR G T g9F GFIEh qrred
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%. AqrerHr fafear (Mediain Nepal)

%9

%R
%3

TAFIRAT HATET, IJARETad ¥ A= dfear (Standards, responsibilities and code of
ethicsin journalism)

99 3t (Press Council)

fafeamar 7ot s fefsiea fafedr, =T ¥==R gfdfg T ATHING Food | &1 T
weafes (New media practices: Digital media, ICT and social media)



